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Abstract:Social Networking has become a global phenomenon. Millions of people now use internet to engage on 

social networks. As in, there are more than 300 Social Networking Sites (SNS) and the total number of people using 

Social Networking Sites around the world is 1.73 billion according to 2013 Sensex. In few years, the usage of Social 

Networking Sites has surprisingly grown. These Social Networking Sites offers a wide variety of resources and 

services such as messaging, sharing of  information, online marketing, blogging, connecting,  sharing photos, 

audios, videos, group discussion, and distribution of applications. Consequently; especially youth, are the avid users 
of these sites. And, the usage of Social Networking Sites among the youth has increased rapidly throughout the 

world. Evidently, Social Networking Sites have become significant part of our lives. However, the study has been 

set forward to analyse the influence of Social Networking Sites on the interpersonal relationships of youth in Kerala 

state. Humans are social animals and Interpersonal Relationships are a very vital aspect of human existence. Hence, 

the impact of Social Networking Sites on interpersonal relationships needs to be examined through the lens of 

Sociology.  

 

1. INTRODUCTION 

Media assumes a significant job in the lives of individuals all through the world, and Social Media have constantly 

assumed a urgent job in venturing up of globalization. It includes to our advancement procedure. Individuals around 

the bend gain through web based life, besides, numerous individuals have their work dependent on this. Really, it 

has turned into a piece of oneself. Individuals have made it so that it's hard to diminish down or to get free.  

The Internet is considered as a leap forward in the globalization period. It has given a chance to assemble a 

worldwide correspondence base that would connection individuals around the globe together. The combination of 
the media has extended the use of web that brought forth online  

 

networking. This specialized thought implies that the Internet can bolster and intervene new types of 

correspondence; consequently it helps in planning a superior social connection between people. Then again; Social 

media is an idea that has given individuals a typical stage for sharing their news, perspectives and feelings with 

respect to the happenings in and around the globe.  

 

2. SOCIAL NETWORKS 

It is a site that allows people with similar interests to come together and share information. Those who engage on 

social network sites as a personal endeavor interact by using the various bodies of media to discuss their lives and 

interests. E.g: Facebook, Instagram&Snapchat. 

 Facebook: Most browsed online social networking site with 150 Million users. It is clear that it will not 

fade away soon in India. For now, Facebook is one of the most well known long range interpersonal 

communication application destinations universally it licenses enrolled clients to make profiles like a 

'divider' like include companions and communicate something specific, remark, transfer and offer 

recordings, photos, web joins.;– 'Gatherings' to broadcast occasions and welcome visitors and companions 

for going to that occasion;– 'Pages' to make and advance an individual or business thoughts or include 

others in a theme;– 'Nearness Technology' which permits video calls and content talk for those online on 

the site o 'Security' to square/permit specific or all individuals from review the profile, photographs or 

remarks. 

 Instagram: In 2010, Instagram rapidly gained popularity, with one billion registered users in two months, 

10 million in a year, and 800 million as of September 2017. In Apr 2012, Facebook acquired the military 

service for approximately US$1 1000000000000 in hard cash and stock. As of Oct 2015, over 40 billion 
photographs had been uploaded to the service. Although praised for its influence, Instagram has been the 

case of criticism, most notably for policy and interface changes, allegations of censorship, and illegal or 

improper content uploaded by users. The 1/4th population of India uses Instagram where posting Selfies has 
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become the trends. According to Times of India, there are 90% Instagram users in India, who are below 30 

years. 

 Snapchat: Snapchat has millions of active users in India.  Picking up Traction Among Older Millennials. 

2% of those 35 and older used Snapchat, compared with 5% of those 25 to 34 years old and 24% of those 

18 to 24 years old. Snapchat represents a new, mobile-first direction for social media, and significant 
emphasize on the user interaction with stickers and Increased reality objects. 

 

3.PROBLEM FORMULATION 

Person to person communication Sites are significant devices of correspondence, stimulation and partaking in this 

period. In that capacity there has been significant ascent in its utilization particularly in the Indian Society. Indeed, 

the adolescents are increasingly inclined to be engaged with Social Networking locales than some other gathering. 

Long range interpersonal communication Sites encourage sharing of data, expanding contacts, etc. However an 

extraordinary change has been seen relating to the utilization of Social Networking Sites in connection to relational 

connections among this age gathering. 

However, there has been constant speculation about the changes in the interpersonal relationships due to the SNS. 

The interpersonal relationships are said to face drastic changes especially among the youth, being the most frequent 

and ardent users. Consequently a study is required to analyse this aspect in a detailed manner. It is noteworthy that 
very little research work has been conducted in this aspect especially in the Indian context. For a more specialized 

study youth in India are focused upon. Youth have a high probability to be affected by Social Networking Sites. 

They spend most of their time on these sites thus it is essential to study this category for the better understanding of 

the nature of their interpersonal relationships and the variables affecting them.  

Therefore, the present study is conducted to examine the influence of the usage of Social Networking Sites on the 

changing nature of interpersonal relationships of youth. Particularly, the researcher seeks answers to the following 

questions:  

a) What is the profile of the students in terms of using Social Networking Sites? (towards their: Frequency of Using, 

Purpose of Using, Number of friends, etc.).  

b) What is the influence of Social Networking Sites on interpersonal relationships of youth (towards their: Family, 

Friends, Teachers and Others). 
 

4. OBJECTIVES 

The objective of this research paper is listed below. 

1. To examine the socio-economic status of the  sample population,  

2. To examine the uses of social media by the sample population in their day today activities  

3. To examine the utilization process by the sample population for their career and social life. 

4. To ascertain the effectiveness of social media on the sample population in the process of their personal 

relationships. 

5. To explore the effectiveness of mediated communication in personal communication among the peer 

groups in the sample population, 

6. To explore the effectiveness of mediated communication in family communication in the sample 
population, 

7. To compare the effectiveness of mediated communication with other modes of communication such as 

telephone, letters, personal contacts and so on. 

8. To integrate, harmonize and link three secondary resume data sets with media content and upshot data.  

9. To develop and equivalence four methods for empirically examining media effects using mark -sectional 

and venire sight data. in alignment with the strategic priority of agreement behavior in multi-floor contexts, 

to test hypotheses regarding links between media system of rules , news media content and political 

cognition .  

10. To conduct experiments on media effects to provide a benchmark for the above four methods and 

adjudicate issue when inconsistent  

11. To determine the usage of specific social networking sites by the youth. 

12. To analyze the credibility over the information received from social networking sites. 
13. To understand the pros and cons of social networking sites known by the youth. 

14. To study the influence of social networking sites on the personal and professional life of the youth. 
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5. LITERATURE REVIEW 

Gilbert M. Talaue(2018) assess the impact of social media on academic performance of selected college students. 

In this article, the authors raise the actual impact of daily communication of youth in social media. Descriptive 

research design was utilized to gain accurate profile of situation. Business Administration and Management 

Information System students who are actively using social media are the respondents of the study. It was conducted 
during the summer semester of academic year 2017- 2018.Summing-up,social networks becomes an integral part of 

the students’ full life, took up most of their free time.Undoubtedly, in social networks, there are also things useful 

for the development of the students. In addition, communication with peers through social networks can help a 

student socialize, find new friends, discuss with them issues related to studies. Thus, it can be concluded that social 

media have a dual impact on student achievement, and it is necessary to approach adolescents' use of social 

networks with ultimate responsibility. 

Sadaf Mustafa(2018) study is to highlight the pros and cons of using social media by the students and emphasize on 

the positive usages. Mixed results are found while analyses were made on the basis of literature reviewed. It is 

observed that the use of social media and specifically social networking websites does not always have negative 

impacts. There are also some positive insights those are detailed in the paper under study. If correctly analyzed and 

appropriate strategies are formulated and implemented for the use of social media; it will certainly bring 

improvements in the knowledge and study patterns of university students. It is observed that social networks are also 
being used by the research students. Therefore, this paper will also help support in the field of research. 

Rajeev M.M. and Jobilal(2015) Society is influenced by social media in myriad ways. It is the media that help 

them to get information to form opinions and make judgments regarding various issues. It is the media which keeps 

the people updated and informed about what is happening around them and the world. Here the researcher studied 

the various impacts of mobile phone among the youth in social relationships. The very specific objectives of the 

study are (1) to study the influence of other social networking sites or contributing factors on the usage of mobile 

phones among the respondents (2) to study the extent use of that mobile phones are used the respondents (3) to 

analyze the positive and negative impacts of mobile phones among the respondents. The study uses the simple 

random sampling method. The samples were collected from the boys and girls of selected classes. The sample size 

of the study is 50 respondents. The finding and recommendations of the study highlights the vast scope of social 

media in the development aspects, meanwhile, the negative impact of mobile phones and other associated supplies 
are very high. The sensitization and intervention programmes are the real need of the hour to control the ill effects of 

social net working sites among the teenagers. 

Khurana N (2015) The study of this research aims to create an immense level of awareness among the youth 

exposed to such social networking sites and findings will not only bear results as to how adversely and positively is 

the youth affected by the usage of these sites but also will help the youth to understand the usage of these 

networking sites efficiently. Facebook, My Space, Twitter, LinkedIn, Skype and Ning are a few such sites that 

attract maximum of the youth to tune in to them and thereby embodies their own merits and demerits that 

desperately need to create an actual picture among the youth. It has now become an evident and usual sight to face 

individuals being insensitive to chat in worshipping places, homes when relatives and guests are around, highways, 

schools, colleges and social gatherings wherein they are so preoccupied and engrossed into their phones that they do 

not even bother to look up as to where they are which results in their inability to prioritize as to what is important 

and what isn’t. Attention has thus been shifted from real to virtual world and visible to invisible friends. 
IoannaBizirgianni (2013), made a study of a constantly evolving field such as Information and Communication and 

Social Media, in specific as that of youth tourism. The phenomenon of Social Networking has excited many 

researchers at the international level because of the rapid development of new technologies and has made efforts to 

study their relation to the traits of young people personality, and especially those related to their travel behavior. It is 

now clear that the everyday life of young people is affected by internet and Social Media as a field of interest for 

policymakers and researchers leads the tourism industry to realize the needs of young people through this change 

and respond to this challenge. 

Keol Lim and Ellen B Mier (2012) in the study highlighted how Korean students use social networking sites. The 

study shows how the number of International Students Getting admissions in US universities has increased due to 

increasing usage of Social Media. Not surprisingly, the apprehensions of parents and educators about SNS are also 

comparable to past questions about how youth spend their time. SNS represent a new environment through which to 
examine adolescent development and learning.  

Craig A. Anderson (2012) studied; many children and youth spend an inordinate amount of time consuming violent 

media. Although it is clear that reducing exposure to media violence will reduce aggression and violence, it is less 

clear what sorts of interventions will produce a reduction in exposure. The sparse research literature suggests that 
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counter attitudinal and parental-mediation interventions are likely to yield beneficial effects, but that media literacy 

interventions by themselves are unsuccessful. 

Meier and Keol (2012), conducted a research in United States on how international students use Social Networking 

Sites and how does the use of SNS impact on their academic adaptation. Further finding of the study showed that the 

students or respondents were benefitted from their use of Social Networking Sites and it helped to decrease the 
anxiety by providing them with new means of connecting their family and friends. 

Kuan-Yu Lin and His-Peng Lu (2011) applied network externalities and motivation theory to understand the usage 

of Social Networking Sites among college students. After conducting an empirical research involving 402 samples, 

using Structural Equation Modelling (SEM) Approach, Lin and Lu (2011) found that “Enjoyment” was the most 

influential factor for the increasing usage of Social Networking Sites among the college students. 

Jayme, Waddington (2011); It concluded that Social networking among youth is not just a fad; it is part of their 

culture. While social networking can expose youth to danger, they are exposed to the same dangers in real life as 

well.  We have officially been labeled as the “Dumbest generation” by author Mark Bauerlein, due to our heavy use 

of technology. However, current tools make one’s social network an explicit and visible resource from which to get 

that information. SNS, through the use of profiles and friend networks, enhance the ways in which people share 

information about themselves, their friends, and their lives. Again, the focus of Web 2.0 applications has been to 

connect persons rather than information. Self-disclosure also plays a large role in SNS effects on well-being. 
Specifically, researchers posit that when youth disclose and express more information about themselves the quality 

of their relationships improves. 

Moira Burke and Cameron Marlow (2011) in a study entitled “Social Capital as Facebook differentiating uses 

and users” discussed about the perspective look at the uses of Social Networking Sites. The study stated the usage of 

SNS is treated as Monolithic activity. In this study a survey was conducted using 415 Facebook users, the study 

revealed that receiving messages from friends is associated with increasing the bridging social capital. The main 

goal study was to research hoe different uses of SNS impact different users. 

Bicen and Cavus (2010) evaluated the usage of Social Networking Sites among students in the department of 

computer education instructional technology and found which social networking sites are the most preferred by 

students. The study revealed that use and sharing of knowledge on Internet is made an integral part of college 

students’ lives. Results show that Live Spaces and Facebook are the commonly used sites by the students. 

 

6. RESEARCH METHODOLOGY 

Research is a process in which the researcher wishes to find out the end result for a given problem and thus the 

solution helps in future course of action. Research has been defined as “A careful investigation or enquiry especially 

through search for new fact in any branch of knowledge”. Research methodological analysis is the specific 

procedures or techniques used to identify, select, process, and analyze information about a topic. In a research 

newspaper publisher , the methodology division allows the reader to critically evaluate a field of study ’s overall 

validness and reliability. The methodology section answers two main head : How was the data collected or 

generated? How was it analyzed? It is a process used to collect data and information for the purpose of making 

business decisions. The methodology may include publication inquiry, audience, sketch and other research 

techniques, and could include both present and historical information.This research incorporates a quantitative 

approach to study the research object. Sampling has been done effectively and the cock that has been employed to 
piece of work on the data collecting is particularly questionnaire where the doubt was end ended along with usage of 

tools such as pie chart. A survey was conducted in order to object the age bracket (15 to 24). The sampling has been 

taken mainly from the Delhi /NCR area. In all, questionnaires were filled and reciprocated enthusiastically by the 

respondents.  

They were asked a total of 10 questions. On being asked as to which mixer networking site the target audience uses 

the most, Facebook has respondents of about 75% holding the maximum plowshare amongst the quietus. Instagram 

has respondents of about 15%, 6% responded to Chirrup and only 4% responded to Linkedin thereby proving that 

maximum of the audience’s share is inclined towards the platform of social utility that connects them with their 

Quaker and peers who live around them other than a pro platform that passes them an opportunity to professional 

networking.Globe -wide, large phone number of someone are present on sociable networking situation and 

marketers have Begin to realize that these website can good turn out to be an important puppet for selling . Out of 2 
.5 1000000000000 active net users globally, 1.8 million are the members of one or more social networking land site 

(Business Macrocosm, 2014). The inquiry as well as inquiry supervisor were of the view in the year 2009-10 itself 

that the presence of people on social networking sites is going to be bigger and better and it would be a great theme 

to discovery out whether these sites can be used as successful marketing platform and also assess what kind of 

roadblocks might be faced in the process. After detailed deliberations the precise problem that was chosen is 
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“Opportunities and challenges in marketing through social networking sites.” This research endeavor would help in 

fathoming out the opportunities and challenges confronting the marketers through social networking sites and help 

in making specific recommendations to design effective marketing strategies.The procedure using, which 

researchers go about their work of describing, explaining and predicting phenomena, is called Methodology. 

Methods are the ways of obtaining information useful for assessing explanation. Research methodology is a way to 
systematically solve the research problem. It is a plan of action for a research project and explains in detail how data 

are collected, analyzed and presented, so that they will provide meaningful information. Research methodology is 

making a systematic study to achieve the truth. It includes the identification of study area, the procedure for 

collecting data, analyzing the data, and finding the conclusion or truth based upon the scientific procedure. Research 

in common parlance refers to search for knowledge. In fact, research is careful, systematic investigation or inquiry 

for search of new facts in any branch of knowledge.In today’s world, there is a muckle of plug surrounding social 

media unsurprisingly, considering the medium itself created the very concept of going viral. According to the 

Gartner plug bend for new applied science, a flow of hype and inflated anticipation is followed by the “manger of 

disillusionment” during which we become more critical of a new concept or technology we’ve bargain into and 

believed in its inherent value. Questions ensue. Does it really do what it promised? How I can trust this data? Am I 

getting Return on invested capital out of this? It’s during this latter phase where the new technology has to mature 

and prove that it is worthy to become a stall, ongoing component part of our world. This is where I believe social 
media is today, and now is the time for social to prove its credentials as an inquiry methodological analysis. 

 

7. DATA ANALYSIS 

In understanding to the table and the bar diagram underneath demonstrates that, it is seen that youths having age 

bunch between 24 to 26 years are most extreme in test populace. Out of the absolute respondents of 290, 50 

respondents (17.24%) were separately between 18 to 20 years old, 80 respondents (27.59%) were individually 

between 21 to 23 years old, and 90 respondents (31.03%) were individually between 24 to 26 years old, 70 

respondents (24.14%) were 27 to 29 years old respectively.  

 

Table 1.1 Age of respondents 

Particular # of Respondents Respondents Percent 

 

18-20 50 17.24% 
 

21-23 80 27.59% 

 

24-26 90 31.03% 

 

27-29 70 24.14% 

 

Grand Total 290 100.00% 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

Figure 1.1 Chart showing Age of respondents 
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The study done by the sample universe is shown below. According to the Kerala state, we observe to have women 

majorly high in number.  But in this study we have taken both the genders cumulatively. On the other hand, the table 

and the pie chart below show that, male and female respondents are equal. Out of the total respondents of 290, 145 

respondents (50.00%) were male and where as the remaining half i.e. 145 respondents (50.00%) were female. 

 

Table 1.2 Gender of respondents 

 

Particular # of Respondents Respondent Percent 

 

Male 145 50.00% 

 

 

Female 145 50.00% 

 

 

Grand Total 290 100.00% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1.2 Chart showing gender of respondents 

 

As you see, as the instruction capability expands, the less percent of respondents have appeared. It is watched 

fundamentally that as the training capability expands the percent of respondents are bit by bit decreased down. In 

any case, surprisingly the proportion could have been equivalent however this expresses how steadily individuals are 

advancing, the significance of carrying on with a life is more than the internet based life. This unmistakably 

demonstrates how under graduates are increasingly engaged in the long range informal communication, likewise as 

a result of the less duty towards living and having it progressively over the way of life. 

Out of the total respondents of 290, 90respondents (31.04%) were graduates, 50respondents (17.24%) were post 

graduates and 150 respondents (51.72%) were under graduates. 

 

Table 1.3 Table showing qualification of respondents 

Particular # of Respondent Respondent Percent 

 

Post Graduate 50 17.24% 

 

Graduate 90 31.04% 

 

Under Graduate 150 51.72% 

 

Grand Total 290 100.00% 

 

145145

Gender

Male

Female
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Figure 1.3 Chart showing qualification of respondents 

 

Social media is a vital part of people’s life, especially the younger generation- the youth! However, it’s likely that 

social networking have taken over a lot of peace, time & a lot more. Yet it depends on person to person, but youth 

have 100.00% access and command over the networking. An average person will spend 5 years of his/her life on 

social media – more than they will spend on eating, socializing and grooming, as people continue to spend more 

time on social media, that number will only increase gradually. The table and the bar chart below shows that, the 

respondents use social networking sites. Out of which the total respondents are 290, all the 290 respondents 

(100.00%) answered yes. 

 

Table 1.4 Table showing respondents using social networking sites 

Particular # of Respondent Respondent Percent 

 

No 0 0.00% 

 

Yes 290 100.00% 

 

Grand Total 290 100.00% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1.4 Chart showing respondents using social networking sites 
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Mobile phones are the ideal method to remain associated with others and furnish the client with a feeling that all is 

well with the world. In case of crisis, having a wireless can enable assistance to contact you rapidly and could spare 

lives. In any case, the significance of mobile phones goes path past close to home security. Given below is the table 

and pie chart to specify the context above. Most of the youngsters are using mobile phones to access social 

networking sites. Out of the total respondents of 290, 280 respondents (96.55%) answered yes, and 10 respondents 
(3.45%) answered no. 

 

Table 1.5 Table showing use of social networking sites on mobile phones 

Particular # of Respondent Respondent Percent 

 

No 

 

10 3.45% 

 

 

Yes 

 

280 96.55% 

 

 

Grand Total 290 100.00% 

 

 

 

 
 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

Figure1.5 Chart showing use of social networking sites on mobile phones 

 

We have taken the most popular favorite form of social media sites used by the youth.  Face book is forward from 

90%, followed by YouTube from 70%, then followed by Skype 60%, followed by twitter 50%, and others 20%. The 
table and the bar chart below shows that, all the students used one or the other social networking site. The social 

networking sites that students used for academic purposes included YouTube, Google plus and Face Book. Twitter 

was the least used of all the websites. Out of the total respondents of 290, 90  respondents (31.03%) uses Face Book, 

70 respondents (24.14%) uses YouTube, 60 respondents (20.69%) uses Skype, 50 respondents (17.24%) uses 

Twitter and 20 respondents (6.90%) uses Other form of social media. 

 

Table 1.6 Table showing favorite form of social media of respondents 

Particular # of Respondents Respondents Percent 

 

FaceBook 90 31.03% 

 

10

280

Use Of Mobile Phone 

No

Yes
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YouTube 70 24.14% 
 

Skype 60 20.69% 

 

Twitter 50 17.24% 

 

Other 20 6.90% 

 

Grand Total 290 100.00% 

 

 

Figure 1.6 Chart showing favorite form of social media of respondents 

 

Youth who are more focused towards life, career and have the basic understanding of how to use the platforms, they 

are likely to use it less or so. Youth who can’t think of running their day or life without social media they are more 

likely to use is more than a year.The table and the line chart below shows that, students are having their accounts 

since more than a year. As a result, youngsters using social networking site. Out of the total respondents of 290, 10 

respondents (3.45%)  uses social media from less than a month, 50 respondents (17.24%) uses social media from 2-3 
months, 60 respondents (20.69%) uses social media from 6 months or 1 year, 170 respondents (58.62%) uses social 

media from more than 1 year. 

 

Table 1.7 Table showing Respondents using social networking sites 

Particular # of Respondents Respondents Percent 

 

Less than a month 10 3.45% 

 

2-3 months 50 17.24% 

 

6 months or 1 year 60 20.69% 

 

More than 1 year 170 58.62% 

 

Grand Total 290 100.00% 

 

 

 

Figure 1.7 Chart showing Respondents using social networking sites 
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8. CONCLUSION 

The analysis of primary data clearly states that the intervention of SNS has caused for significant changes in 

interpersonal relationships between college students and their family. Hence there is a major influence of SNS on 

the college student’s changing interpersonal relationships with members of their family.  

Further, these changes in interpersonal relationships are positive changes. These positive impacts on interpersonal 
relationships help college students to build cordial and intimate relationships with members of their families.  

The usage of Social Networking Sites influences interpersonal relationships between college students and their 

friends and teachers. Here too, in order to understand the influence of Social Networking Sites on the interpersonal 

relationship of college students with their friends and teachers the researcher has used five point scales. 

The purpose of this research work was to examine the Social Networking sites usage patterns of youth and the 

impact of Social Networking sites on their lives and behavior. It is found that Social Networking sites are very 

popular among the youths with the majority of them stating that they are active members of social networks.  

The current study has shed light on the evolving nature of Social Networking sites among youngsters illustrating the 

reasons why they use Social Networking sites, what information they shared and the impact of Social Networking 

sites on them. 

The finding of this study can be used for further research work on Social Networking sites and its impact on 

interpersonal relationship amongst youngster, culture and education. 
It was found that these social networking sites are acting as great medium for view mobilization. People are feeling 

free in sharing their thoughts on any issue and even youth is raising their voice against social acts like violation of 

Human Rights, corruption etc. These social networking sites are proving themselves a boon at least in bringing 

thoughts of people on these social issues.  

It is also being generated from the information so obtained that people are getting more aware about the social issues 

mainly from Face book. But instead of getting this knowledge the people generally don’t discuss them and if they 

do, they just sign off the sites after discussion and the issue just remains focused on web only. 

It was found that women’s are spending less time on these sites mainly for 10-30 minutes yet they are more sensitive 

towards these social issues. Most of the people think that youth can play a positive role in changing our society 

which is represent in most of the responses to different queries. 
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